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This study aims to analyze the effect of risk perception on investment interest 

of Generation Z, especially in Economics students of class of 2021 in Malang 

City, Method: This study uses a quantitative approach with a survey method. 

Data were collected using a questionnaire that measures risk perception, 

including financial, market, technology, and data security risks, as well as 

investment interest. The research sample consisted of 70 respondents selected 

by simple random sampling, Data analysis: The analysis technique used is 

multiple linear regression, with a t-test to test the partial effect between 

variables, independent of the dependent variable, Results and discussion: The 

results of the study indicate that risk perception has a significant effect on 

investment interest of Generation Z. A better understanding of risk can increase 

investment interest, with financial education, investment experience, and access 

to information also playing a role. Digital literacy has also been shown to 

increase confidence in making investment decisions, Conclusion: This study 

concludes that risk perception affects investment interest of Generation Z. 

Therefore, it is recommended to improve financial education, better access to 

information, and digital literacy so that Generation Z can invest more wisely 

and intelligently. 
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INTRODUCTION 

Economic development and the advancement of communication technology in 

Indonesia and even in the world are currently experiencing very rapid growth, opening 

up opportunities for the business world. The development of digital technology has 

brought major changes in many fields, including investment. Investment is an activity to 

gain profit with a variety of choices of activities carried out such as stocks, bonds, 

warrants, and rights (Salvatore & Esra, 2020). 

Although the development of the economy and communication technology in the 

current era is growing rapidly and opening up opportunities for the business world. There 

are challenges that need to be overcome, such as the gap in access to technology and 

inequality in access to financial services (Cosma and Rimo, 2023) . 

With the advancement of technology today, it also brings significant changes to 

investment in various circles, one of which is the millennial generation. In today's 

technological developments, the prospects for Generation Z to invest in stocks are greater 
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because of the easy way to invest. In the digital era, Generation Z has greater access to 

information and technology that allows them to choose more diverse investment 

instruments than previous generations (Dabija et al, 2019). This is one of the factors that 

drives the level of investment of investors, especially Generation Z. In addition, 

Generation Z needs to have knowledge about investment, especially in the strategy of 

choosing investment instruments as basic capital for carrying out investment activities 

(Rodiana, 2020).  

One of the characteristics of Generation Z in choosing investment instruments is 

their tendency to prefer asset-based investment instruments. technology and 

sustainability. Generation Z pays more attention to environmental and social factors in 

making investments, so they prefer investment instruments that promote sustainable 

values. Investment strategy studies that are in accordance with the characteristics of 

Generation Z include considering risks, choosing technology-based investment 

instruments, and considering social and environmental factors. In addition, Generation Z 

tends to prefer investment instruments that are easily accessible and easy to use, such as 

online investments and mobile applications (Purohit et al, 2022). In choosing investment 

instruments, Generation Z also needs to pay attention to their long-term financial goals, 

so they can choose investment instruments that are in accordance with their risk profile 

and financial goals (Patil and Gokhale, 2022). Therefore, it is important to do research 

first before deciding to invest, and choose the right investment instrument to achieve long-

term financial goals. Each investor has a different perspective on investment risk, so that 

the resulting risk perception has the potential to affect the choice of investment type. 

This study was conducted on students in Malang City. The location of this study 

was chosen because students who are dominated by Generation Z are located in Malang 

City with advanced digital development and have the potential to understand and 

investigate investment interests in the digital era in more depth. This study aims to analyze 

the effect of risk perception on investment interests of Generation Z, especially in 

Economics students of the 2021 class in Malang City. 

 

LITERATURE REVIEW 

Generation Z 

Generation Z, also known as the Digital Generation or Millennials, is a group of 

people born between 1997-2012 (Wilson, 2021). They are a generation that grew up in 

the era of rapid digital technology and have unique characteristics in choosing investment 

instruments (Kulsum, 2024). In addition, Seemiller and Grace (2017) stated that this 

generation feels comfortable with diversity, technology, and online communication, 

which allows them to stay connected with their friends. According to the Chillakuri 

(2020), this generation is referred to as a generation that is comfortable with change 

because they are more adaptable to new things and all possibilities. Therefore, the study 

of investment strategies that suit the characteristics of Generation Z is becoming 

increasingly important. Generation Z tends to be a generation that is more financially 

independent and wants to earn more income to achieve their financial goals (Rubin et al, 

2024). However, they also tend to be more cautious in choosing investment instruments. 

This is due to the experiences they had in their childhood and adolescence, such as 

economic recession and global financial crisis, so they are more careful in investments. 
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Risk Perception 

Risk perception is an important factor that influences various decisions taken by 

individuals, especially in the context of economic and financial decisions. In the world of 

investment, for example, individuals are faced with various choices of instruments that 

have different levels of risk (Waheed et al, 2020). This risk perception does not only 

depend on the available data and objective information, but is also influenced by 

psychological factors and individual experience. In the research of Aren and Nayman 

Hamamci (2020) conducted that risk perception affects investment interest, smart 

investors are able to choose the right investment and see profit opportunities in the future, 

The right investment decision can bring profit, but the wrong investment decision brings 

losses in the future. So an investor must have the right perspective in determining 

investment. Individuals who have good abilities in managing or managing their finances 

tend to be more careful in making investment decisions (Graham and McGowan, 2003). 

 

RESEARCH METHOD  

This research method uses a quantitative approach to test the influence of generation 

Z's perceptions on investment interest in the digital era. The first step is to collect data 

through a questionnaire distributed to active students in Malang City, especially 

economics students of the 2021 intake. This questionnaire uses a Likert scale to measure 

risk perception and investment interest. Sampling was carried out using a simple random 

sampling technique, as well as explained by Ainia and Lutfi (2019). A sample size of 70 

respondents, who were selected based on the criteria of active students and those who 

have experience related to investment. 

Classical assumption test was conducted to ensure that the data used in the 

regression model was normally distributed. Based on the test results, all data used in this 

study were proven to be normally distributed (Alita et al, 2021). Furthermore, a simple 

linear regression analysis was conducted to test the relationship between generation Z's 

risk perception (independent variable) and investment interest (dependent variable). To 

test the hypothesis, the t-test was used. 

 

RESULT AND DISCUSSION 

RESULT 

Respondent Characteristics 

Gender influences mindset and decision-making in investment. Of the 70 

Generation Z student respondents, the majority were female (64%), while male (36%). 

This difference may reflect the tendency of mindset towards investment risk, which is an 

important factor in the research analysis. 

Study programs also affect investment understanding. The majority of respondents 

came from Management (63%), followed by Accounting (30%) and Islamic Banking 

(7%). This shows that students with a financial and business background tend to better 

understand investment risks and opportunities in the digital era. 

The characteristics of the university also influence students' mindsets in investing. 

Respondents came from Tribhuwana Tunggadewi University (44%), Merdeka University 

(37%), and the State Islamic University of Malang (19%). The diversity of these 

institutions provides a broader perspective in understanding risk perception and 

investment interest among students. 
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Simple Linear Regression Test 

Table 1. Simple Regression Test Coefficients 

Model Beta 

(Constant) 0.471 

risk perception (X) 0.944 

The regression equation is as follows: 

Y=0.471+0.944X 

1. The constant value of 0.471 shows that if the Risk Perception variable (X) has a 

value of zero, then Investment Interest (Y) is predicted to be 0.471. 

2. The regression coefficient value of 0.944 indicates that every one unit increase in 

Risk Perception (X) will increase Investment Interest (Y) by 0.944. 

 

Hypothesis Testing 

t-test 

Table 2. t-Test Coefficients 

Variables T count Sig. 

Risk 

perception(X) 

14,693 ,000 

 

Based on the results of the t-test in the t-test Coefficients table above, it is known 

that the Risk Perception variable (X) has a calculated value of t 14.693 with a significance 

value (Sig.) of 0.000. Because this significance value is smaller than 0.05 (α = 5%), it can 

be concluded that Risk Perception (X) has a significant effect on Investment Interest (Y). 

 

DISCUSSION  

Based on the results of the analysis, it was found that risk perception has a 

significant influence on investment interest. The more a person understands and is aware 

of the risks in investment, the greater their interest in engaging in investment activities in 

the digital era. Generation Z tends to be more enthusiastic about investing when they have 

a better understanding of the potential risks involved. This shows that awareness of risk 

is not a barrier, but rather a factor that can encourage more mature investment decisions. 

The results of the study also confirm that risk perception does play an important 

role in determining a person's level of investment interest. Any change in how a person 

views risk can affect their investment decisions. In other words, the higher a person's 

awareness of risk, the more likely they are to invest with more confidence. This indicates 

that individuals who have a better understanding of risk are more likely to seek additional 

information and consider risk mitigation measures before making an investment. 

In addition, there are indications that although risk perception has a significant 

influence, other factors may also play a role in shaping investment interest among 

Generation Z. Investment interest is not only influenced by risk perception alone, but also 

by other aspects such as financial education, previous investment experience, and access 

to adequate information. These factors can help individuals manage risk perception so 
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that they are better prepared to face the dynamics of the ever-evolving investment market. 

Overall, this study shows that risk perception is closely related to investment 

interest among Generation Y. Z. Those who have a deeper understanding of the risks tend 

to be more ready to invest, especially in a digital environment full of dynamics and 

uncertainty. Therefore, increasing risk literacy among the younger generation is an 

important step in encouraging their involvement in wiser and more targeted investment. 

This finding is in line with Li et al (2023) stated that social media has a negative 

impact on risk perception but a positive impact on investment behavior. This shows that 

information spread on social media can shape individuals' perspectives on investment risk 

and influence their decisions. Meanwhile, Tubastuvi et al (2022) research also 

strengthens that risk perception has a positive and significant influence on investment 

interest, especially among the millennial generation. 

Furthermore, Anwar et al (2025) confirmed that investment knowledge and return 

expectations also influence students' investment interest. This is relevant to the findings 

of this study that access to information and a better understanding of risk can increase 

investment interest. In addition, research by Tasman et al. (2022) showed that risk 

perception has a strong impact on investment decisions in Generation Z, confirming that 

risk awareness can encourage individuals to be more careful and strategic in their 

investments. 

In line with this, research by Pranata et al (2025) found that digital literacy also 

plays an important role in shaping Generation Z's investment interests. Digital literacy, 

creativity, and the ability to tolerate ambiguity are not found to have a direct significant 

impact on entrepreneurial attitudes. However, growth mindset emerges as a key mediator 

in the link between digital literacy and entrepreneurial attitude, underscoring its essential 

role. These findings emphasize the value of cultivating a learning environment centered 

on growth and enhancing digital capabilities to foster entrepreneurial behavior. 

By providing better financial education and effective communication strategies, 

stakeholders can help manage risk perceptions so that more young people are encouraged 

to invest wisely and sustainably in the digital era. The alignment of this study's findings 

with previous studies strengthens the understanding that risk factors, financial literacy, 

and access to information are important elements in shaping investment interest among 

Generation Z. Thus, improving financial literacy and providing accurate information can 

be a solution in creating a generation of investors who are smarter and oriented towards 

strategic decisions. 

 

CONCLUSION 

Based on the results of this study, it can be concluded that risk perception has a 

significant influence on investment interest among Generation Z. The higher the 

understanding of risk, the greater their interest in investing with more confidence and 

consideration. Understanding risk is not a barrier, but rather encourages individuals to 

seek further information and consider risk mitigation strategies in making investment 

decisions. In addition, financial education, previous investment experience, and access to 

adequate information also play a role in shaping investment interest. Digital literacy and 
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the ability to utilize information technology also play an important role. Based on these 

findings, it is recommended that educational institutions, investment service providers, 

and the government strengthen financial education and digital literacy programs, and 

provide access to transparent and accurate information related to investment products. 

These programs can help Generation Z make more informed and mature investment 

decisions. Further research can further explore other factors that influence investment 

interest, such as the influence of social media and peer groups. 
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